
EST 327.01 Marketing for Engineers, spring 2019 

Staller Center MO113 

Instructor:     Marypat Taveras, Department of Technology and Society, Computer Science, room 1426, 

Stony Brook University, 631-632-8762 Email - Marypat.Taveras@stonybrook.edu 

Office Hours:  Tuesday – Thursday, 1:30 PM – 3:00 PM or by appointment 

Course Description:  Within global enterprises, several different core operational functions participate in 

the design, development and manufacturing of new products.  The marketing department mediates the 

interactions between these core operational functions and the customer.   

The goal of this course is to explain how information, information like the relationship between buyers, 

markets and global organizations, is generated in the marketing department, and influences product design 

and development. 

Learning Objectives 

Students will learn target marketing; how to develop brand awareness; how to price a product in the 

market; where to sell the product or service; and how to effectively promote the product or service. 

Students will learn how marketing research guides an organization’s marketing plan  

Students will learn how social systems influence the adoption of innovative ideas  

Required Reading:   

Diffusion of Innovations, 5th edition, Rogers, ISBN:  9780743222099, Simon & Schuster, 2003 

Value of Everything, Mazzucato, ISBN # 9781610396745, Public Affairs 

TopHat software 

Course Assessment: 

Chapter summary assignments, Diffusion of 

Innovations - 11 assignments due every Monday,    

Classroom Participation - 26 sessions  

Attendance – 26 sessions 

Exam - Wednesday, 5/8 at 8:00 am 

Book Report, Value of Everything, chapters 1 – 4 

including the Introduction due Wednesday, 3/6/19, 

chapters 5 – 9 due Wednesday, 5/8/19  

 

Basis for calculating final grade: 

Chapter Summaries                    25% 

 

Classroom Participation             30% 

 

Attendance                                   10% 

 

Exam                                             10% 

 

Book Report                                 25% 
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Chapter summary assignments – each week you will be asked to write a one page chapter summary from 

the Diffusion of Innovations book.  Chapter assignments and due date are listed below.  Your summaries 

must accurately describe the main points in the chapters.  I am only looking for the main points; please do 

not add commentaries.  Use direct quotes or paraphrase examples to support your main points.  Summaries 

are to be posted in Blackboard.   

Book:  Diffusion of Innovations, 5th edition; Rogers, Everett, M; Free Press’ 2003 book 

Chapter 1:  Elements of Diffusion Pages 1 – 35 Due Sunday, February 10th 

Chapter 2:  A history of Diffusion 

Research 

Pages 39 - 101 Due Sunday, February 17th  

Chapter 3:  Contributions and 

Criticisms of Diffusion Research 

Pages 102 – 134  Due Sunday, February 24th 

Chapter 4:  The Generation of 

Innovations 

Pages 136- 168 Due Sunday, March 3rd  

Chapter 5:  The Innovation-

Decision Process 

Pages 168 – 216 Due Sunday, March 10th  

Chapter 6:  Attributes of 

Innovations and Their Rate of 

Adoption 

Pages 219 – 265 Due Sunday, March 17th  

Chapter 7:  Innovativeness and 

Adopter Categories 

Pages 267 – 297 Due Sunday, March 31st  

Chapter 8:  Diffusion Networks Pages 300 – 362 Due Sunday, April 7th 

Chapter 9:  The Change Agent Pages 365 – 400  Due Sunday, April 14 

Chapter 10:  Innovation in 

Organizations 

Pages 402 – 433 Due Sunday, April 21 

Chapter 11:  Consequences of 

Innovations 

Pages 436 – 543 Due Sunday April 28 

 

Classroom Participation:  You will be expected to be prepared for each class and you will be expected to 

be “actively present” during the lecture and classroom discussions.  We will use the TopHat software to 

promote classroom discussions. 

QUESTIONS:  If you have questions about the course material, your grades or anything else that relates to 

this class or DTS, please do the following: 

• Questions about the course material can be asked in class (this will improve your participation 

grade), after class or you can come and see me during office hours. I can also meet you at my 

office at a prearranged time.  You can email me to arrange for this meeting. 

• Questions about your grade, including attendance and participation, need to be discussed in a face-

to-face meeting – not after class or via email.   

Attendance:  I will take attendance each time we meet.  The TopHat software program will monitor your 

attendance.   

  



Book Report:  Value of Everything, Mazzucato, ISBN # 9781610396745, Public Affairs 

Chapter Readings: 

 

DUE DATES: 

The Introduction and Chapters 1, 2, 3, & 4 

 

Wednesday, March 6, 2019 

Chapters 5, 6, 7, 8, & 9 

 

Wednesday, May 8, 2019 

 

 

 

 

 

 

  



Attendance:  Students should attend all classes.  You will be graded on the number of classes you attend.  

However, students who have a legitimate excuse for missing class will receive attendance credit. 

Legitimate excuses include:  an illness supported by a doctor’s note, a family emergency supported by 

some sort of proof, religious reasons, and a work-related emergency (students will be given approval based 

on the nature of the emergency). 

Student Accessibility Support Center (SASC) Statement: 

If you have a physical, psychological, medical or learning disability that may impact your course work, 

please contact the Student Accessibility Support Center (SASC), ECC (Educational Communications 

Center) Building, room 128, (631) 632-6748. They will determine with you what accommodations, if any, 

are necessary and appropriate. All information and documentation is confidential. 

[In addition, this statement on emergency evacuation is often included, but not required:  

Students who require assistance during emergency evacuation are encouraged to discuss their needs with 

their professors and the staff at the Student Accessibility Support Center (SASC). For procedures and 

information go to the following website: http://www.stonybrook.edu/ehs/fire/disabilities ] 

Academic Integrity Statement: 

Each student must pursue his or her academic goals honestly and be personally accountable for all 

submitted work. Representing another person's work as your own is always wrong. Faculty are required to 

report any suspected instances of academic dishonesty to the Academic Judiciary. Faculty in the Health 

Sciences Center (School of Health Technology & Management, Nursing, Social Welfare, Dental Medicine) 

and School of Medicine are required to follow their school-specific procedures. For more comprehensive 

information on academic integrity, including categories of academic dishonesty, please refer to the 

academic judiciary website at http://www.stonybrook.edu/commcms/academic_integrity/index.html 

Critical Incident Management Statement: 

Stony Brook University expects students to respect the rights, privileges, and property of other people. 

Faculty are required to report to the Office of Judicial Affairs any disruptive behavior that interrupts their 

ability to teach, compromises the safety of the learning environment, or inhibits students' ability to learn. 

Faculty in the HSC Schools and the School of Medicine are required to follow their school-specific 

procedures. 
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