
Introduction

Study 1

Study 1 Methods

vConsidering Future Consequences (CFC):
Personality trait defined as the extent to which 
temporally distant outcomes of potential 
decisions are considered by an individual 
before committing to action1 

vPresent Studies: Examined CFC and 
correlates of CFC in relation to imagined 
future purchase decisions (Study 1) and to 
purchases made in the recent past (Study 2).

v N = 255 undergraduate participants asked to 
imagine a possible future purchase ranging 
from $100 - $2000

v Self-Report Measures: Trait CFC! | 
Automatic Processing" | Decisional 
Rationality" | Money-as-Resource Beliefs#

v Decisional Rationality Subscales:
Decomposing the Decision | Procedural 
Rationality
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Study 1 Results Cont.
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v Significant indirect effect of Trait CFC on 
Money-as-Resource Beliefs through 
Rationality

v Results suggest that high CFC people tend 
to view money as a resource and this is 
explained by the rationality with which they 
expect to make future purchases.
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Study 2
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State CFC and Automaticity
v Purchases which were made more 

automatically were made with less 
consideration of distant outcomes !5&'&6,(22*&#$ '&,(,#*&
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Study 2 Results
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v N = 257 undergraduate 

participants reported on two recent 
past purchases which had either 
positive or negative outcomes 
(prices ranged from $1 - $1,400)

v Self-Report Measures: Trait CFC! | 
State CFC$ | Automaticity%| 
Decisional Rationality" | Money-as-
Resource Beliefs#

v State CFC: Measure adapted from 
trait-level CFC-14 Scale!

Ø Trait CFC positively related to 
State CFC
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v Significant indirect effect of State CFC on 
Money-as-Resource Beliefs through 
Rationality
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