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Campaign Goal:    $300 million 

 

Gifts and Pledges Reported to Date: $312,796,181 (through 01/28/2009) 

 

Campaign Duration:    July 1, 2002 – June 30, 2009  
(7 year campaign; national standard is 7-9 years) 

 

Number of Donors:    More than 54,000 donors 

Number of Gifts:    More than 237,000 gifts 

 

What types of gifts? 

Endowed Funds $71.9M (23%) 

Capital Funds $90.4M (29%) 

Current Use Funds $150.5M (48%) 

Total  $312.8M 100% 

 

How were the gifts designated? 

Academic Programs (exclusive of scholarships) $85.2M (27.2%) 

Student Support/Scholarships $26.8M (  8.6%) 

Research Programs $67.9M (21.7%)  

Capital Projects $90.4M (29.0%) 

Other Restricted Purposes $40.3M (12.8%) 

Unrestricted $2.2M (  0.7%) 

Total  $312.8M 100.0% 

 

Who are our donors?  

Total Individuals 48,854 
 Alumni 18,479 
 Friends (non-alumni) 30,375 

Corporations 4,132    

Total Foundations 391 

 Family Foundations 25 

 Other Foundations 366 

Other Organizations 755   

Total Donors 54,132 

 

 

                                                
1 Please note that all figures contained in this report are preliminary. Additional analysis will be completed 

following the completion of the Campaign which ends June 30, 2009.) 


